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Marguerite Shaffer : See America First: Tourism and National Identity, 1880-1940 before purchasing it in order
to gage whether or not it would be worth my time, and all praised See America First: Tourism and National |dentity,

1880-1940:

1 of 1 people found the following review helpful. Thisis an interesting and insightful examination of nationalistic
tourism ...By AnonymousThisis an interesting and insightful examination of nationalistic tourism in America, from
1880 - 1940, with emphasis on the first decades of the 20th century. Shaffer explores the ways in which transportation
systems, commercialism and corporate consolidation, politics, and identity influenced American tourism, with afocus


http://f3db.com/pub/links.php?id=B00DFIDW9A

on the landscapes of the west and the symbolic values this landscape represented.O of 0 people found the following
review helpful. Five StarsBy samGreat Job all around!2 of 2 people found the following review helpful. Great read! By
M. Wilcoxl am using this book for aresearch project. My grad school library system failed to get it to me after over a
month of waiting, so | just ordered it instead. Good thing, too, because | want to keep it.

In See America First, Marguerite Shaffer chronicles the birth of modern American tourism between 1880 and 1940,
linking tourism to the simultaneous growth of national transportation systems, print media, a national market, and a
middle class with money and time to spend on leisure. Focusing on the See America First slogan and idea employed at
different times by railroads, guidebook publishers, Western boosters, and Good Roads advocates, she describes both
the modern marketing strategies used to promote tourism and the messages of patriotism and loyalty embedded in the
tourist experience. She shows how tourists as consumers participated in the search for a national identity that could
assuage their anxieties about American society and culture.Generoudly illustrated with images from advertisements,
guidebooks, and travelogues, See America First demonstrates that the promotion of tourist |andscapes and the
consumption of tourist experiences were central to the development of an American identity.

Idquo; Shafferrsquo;s book is awelcome, and indeed much needed, contribution to the growing body of literature on
tourism in the United States, and even more specifically, on the relationship between tourism and nationalism. The
book points to the increasing sophistication with which scholars are approaching the subject.rdquo; mdash; Scott
Zeman, H-Net ldquo;See America First is the first comprehensive assessment of tourism and the formation of a
twentieth-century American identity. The voyage of discovery is both individual and national, cultural and personal. . .
. Shaffer shows how local and regional businesses collaborated to create a hational message that a willing nation
embraced.rdquo;mdash;Hal Rothman, University of Nevada-L as VegasFrom the PublisherFrom the Back Cover: "See
AmericaFirst is the first comprehensive assessment of tourism and the formation of a twentieth-century American
identity. The voyage of discovery is both individual and national, cultural and personal. . . . Shaffer shows how local
and regional businesses collaborated to create a national message that a willing nation embraced."-Hal Rothman,
University of Nevada-Las Vegas. In See America First, Marguerite Shaffer chronicles the birth of modern American
tourism between 1880 and 1940, linking tourism to the simultaneous growth of national transportation systems, print
media, a national market, and a middle class with money and time to spend on leisure. Focusing on the See America
First slogan and idea employed at different times by railroads, guidebook publishers, Western boosters, and Good
Roads advocates, she describes both the modern marketing strategies used to promote tourism and the messages of
patriotism and loyalty embedded in the tourist experience. She shows how tourists as consumers participated in the
search for anational identity that could assuage their anxieties about American society and culture. Generously
illustrated with images from advertisements, guidebooks, and travelogues, See America First demonstrates that the
promotion of tourist landscapes and the consumption of tourist experiences were central to the development of an
American identity.About the AuthorMarguerite S. Shaffer is assistant professor of American studies and history at
Miami University of Ohio



