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Mr. Ken Robinson : Out of our Minds: Learning to be Creative before purchasing it in order to gage whether or
not it would be worth my time, and al praised Out of our Minds: Learning to be Creative:

4 of 4 people found the following review helpful. ... an individual perspective as much as| would have liked. It does
give some interesting insight into how ...By Travis G.This book doesn't really address ways to be more creative from
an individual perspective as much as | would have liked. It does give some interesting insight into how a society or
even businesses could approach educating its people to increase productivity and overall happiness. Honestly, |
wouldn't recommend it unless you are in aleadership position and looking for some ideas and concepts to implement
in your own business/institution.1 of 1 people found the following review helpful. Time to get out of the
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classroom!!By AbundancedallKen Robinson is HERE For our times!!!! For sure our kids are DONE with the awfully
boring classroom tedium of the Industrial Age--creating robots schools---and are totally ready for INNOVATION,
creativity and bringing back real art, sciences, and math that is fun--and useful for all. | really love how he thinks out
of the old box and is helping us move into circular, free-thought. Kudos!!! Exciting!!! Home, Private and Community
schooling iswhereiit is now at--our kids and grandkids deserveit!!!! Time to shine again!!!0 of 0 people found the
following review helpful. Very Good ReadBy Randolph WeilKen is avery thoughtful and engaging speaker. His book
is consistent with those qualities. Important time in education and his work is thought provoking

'Ken Robinson writes brilliantly about the different ways in which creativity is undervalued and ignored in Western
culture and especially in our educational systems.' JOHN CLEESE 'Out of Our Minds explains why being creative in
today'sworld is avital necessity. Thisisabook not to be missed. Read and rejoice.’ KEN BLANCHARD 'If ever there
was a time when creativity was necessary for the survival and growth of any organization, it is now. This book, more
than any other | know, provides important insights on how leaders can evoke and sustain those creative juices.'
WARREN BENNIS

"I shall add Ken Robinson's absorbing account of creativity to my personal list of gems. | was sorry to reach the end of
the text, as it had maintained its momentum throughout. The reading may finish, but the thinking goes on, just asyou
would expect from a book on this intriguing subject.” (Times Educational Supplement, 11th May 2001) "Thisisa
thoughtful book ... A truly mind-opening analysis of why we don't get the best of people in atime of punishing
change." (The Director, June 2001) "This well-written book focuses on the widening gulf between academic institution
teachings and the feelings, emotions and imagination that drive us as humans." (Arts Professional, 4th June 2001) "I
recommend that you read the book, take part in the debate and become part of the new paradigm” (People
Management, 12th July 2001) “this book will stimulate and challenge" (Professional Manager, September 2001) "...a
rattling, informal read, sparkling with ideas, jokes, anecdotes and ideas..” (Music Teacher, December 2001)From the
Inside FlapOut of Our Minds There is a paradox. Throughout the world, companies and organisations are trying to
compete in aworld of economic and technological change that is moving faster than ever. They urgently need people
who are creative, innovative and flexible. Too often they canrsquo;t find them. Why is this? Whatrsquo;s the real
problem mdash; and what should be done about it? Out of Our Minds answers three vital questions for all
organisations that have a serious strategic interest in creativity and innovation. Why is it essential to promote
creativity? Governments, companies and organisations are concerned as never before with promoting creativity and
innovation. Why isthis so essential ? Whatrsguo;s the price of failure? Why isit necessary to develop creativity? Why
do so many adults think theyrsgquo;re not creative (and not very intelligent)? Most children are buzzing with ideas.
What happens to them as they grow up? What isinvolved in promoting creativity? |'s everyone creative or just a select
few? Can creativity be developed? If so, how? What are the benefits of success? In Out of our Minds, Ken Robinson
argues that organisations are trying to fix a downstream problem that originates in schools and universities. Most
people |eave education with no idea what their real abilities are. He says what all organisations, including thosein
education, can do immediately to recover peoplersquo;s creative talents. Robinson also argues for radical changesin
how we think about intelligence and human resources and in how we educate people to meet the extraordinary
challenges of living and working in the 21st century.From the Back Cover"Thisreally is aremarkable book. It does for
human resources what Rachel Carsonrsquo;s Silent Spring did for the environment. It makes you wonder why we
insist on sustaining an education system that is narrow, partial, entirely inappropriate for the 21st century and deeply
destructive of human potential when human beings have so much latent creative ability to offer. A brilliant analysis.”
Wally Olins, Founder, Wolff-Olins "Competitive advantage does not come from the Internet. It comes from leveraging
creativity . All corporate leaders should read this book." Professor Richard Scase, author, Britain in 2010 "I thoroughly
recommend this excellent book. Developing our latent creative ability isvital for personal and professional success.
Ken Robinson gives us the signposts we need to achieve this." Sir John Harvey Jones"If you would like to start to
unlock the inherent creativity that exists in every human being (including you), then start (you have to) by reading this
book!" Simon Woodroffe, Founder, Y o Sushi, and former Entrepreneur of the Y ear "Ken Robinsonrsquo;sis an
original and creative mind. | can think of no better spokesperson on cresativity. His views are as much directed to
learning ingtitutions as they are to industry. Out of Our Mindsis a genuine challenge to complacency.” Ruth Spellman,
Chief Executive of Investorsin People, UK "Sometimes awriter has an uncanny knack of sharply focusing something
which up until then you had not seen in al its simplicity and brilliance. This book does that but at the next moment it
makes connections never before imaginedhellip; Even the most obstinately prosaic and safe thinkers will be tempted
out of their box by Ken Robinsonrsquo;s ideas, theories and speculations. Whatrsquo;s more, he writes as he speaks, in
away that, magnetically and compulsively, issimply irresistible” Professor Tim Brighouse, Director of Education,
Birmingham



