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ChrisDaffy : Once a Customer, Always a Customer, 3rd edition: Hw to deliver customer servicethat creates
customersfor life before purchasing it in order to gage whether or not it would be worth my time, and all praised
Once a Customer, Always a Customer, 3rd edition: Hw to deliver customer service that creates customers for life:

0 of 0 people found the following review helpful. Business centered on customersBy Pedro LopezCompanies have to
get and obsession for the customers: to support and improve the business. Although Daffy remarks the service asa
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heart to get customers, it isakey book on thinking about the value and the future of every customer to the value and
future of every company. If we don't take take of the customers, our business project has no future and somebody else
will seek to satisfy them. It is not a matter of planning or thinking, customer care has to be practiced on all levels of a
succesful company, having a conviction from the very top of the management. It is an easy to read book, with simple
words but deep experience on the field. Something you must have, not as a Bible book, but as a reminder so you don't
loose the basic of every business that supports the life of your company while you get your customer's perceptions and
feedback on a continues way .

This book will make you view your organisation and customersin anew light. It shows beyond doubt that exceptional
customer service can help any company to beat its competitors. In this revised edition mdash; which includes a new
chapter on e-service mdash; Chris Daffy provides practical advice and real-world examples from Europe, the US and
el sewhere on service strategies and techniques that will make you Idquo;famous for servicerdquo;!
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