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Charles Stewart, William Cash : Interviewing: Principles and Practices before purchasing it in order to gage
whether or not it would be worth my time, and all praised Interviewing: Principles and Practices:

1 of 1 people found the following review helpful. wow, what a terribly written book - sorry authors you did not do
your job!By Stevelf | could have given this book zero stars, | would have. Listen, the only reason | am reading this
book is because the school isusing it as material to teach the class. This book has some good information. I'm not
saying the whole book is bad or worthless. | am just saying that if | were to judge this book solely on its ability to
organize content, | would have to say that it is downright terrible. This book literally "spliced" together phrases from
over 100 other sources. Totally insignificant phrases are quoted from other sources just for the sake of quoting
them.Another problem is that they take information and refine it down to such a granular extent that it is truly torture
toread it. Let me give you an analogy asto what | am saying. Say you want to eat a cookie. Sounds good right? Take
that delicious cookie and crumble it up until it is nothing but a pile of crumbs. Then lick your finger and touch the
crumbs. Now eat those crumbs. Not very satisfying, but not too terrible. Now do that for the whole cookie. | dare you
to do that to a cookie and get through the whole thing without throwing out a handful of crumbs.Then another problem
isthey fill the book with statements that either make no sense or are so commonplace that it isjust awaste of time to
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read them. I'll give you one example straight out of the book. Chapter 12 page 378 under the heading Encourage
Interaction says "Listen with comprehension so that you understand what the patient is saying and implying."
Seriously. | am paying for an author to tell me to listen with comprehension so that | can understand them. The book is
filled with these little "gems" of information.l could go on and on, but | think you get the point. Most people who buy
this book are doing so because they have to (i.e., required reading for aclass). Thereis nothing | can do about that
since the school determines the reading material for a class. However, if there is anyone out there who is thinking
about buying this book to improve their "interviewing" skills, either search for another book... or be prepared to eat
that cookie one crumb at atime.0 of O people found the following review helpful. Helpsin creating effective
interviewsBy Marlena Kubotal hated having to conduct interviews for research in college, but it definitely helped
guide them into something productive...rather than a conversation that went completely off-tangent.O of O people
found the following review helpful. Not Compatible with Windows 8By KGGI was happy to have this book at first but
| lost computers and bought a new computer. | also can't use it on my Windows tablet or regular desktop. So, not only
do | haveto pay to rent it | have to now switch over OSesif | want the convenience factor of using it from home.So,
now | can't study from home and | can't study on the road. Since | travel around and am always on the move thisisa
HUGE inconvenience and | really don't have any option because | need it for my classes. The book itself isfine, | just
need to be able to use it from home and on the road and | am unable to. | don't careif thisisaKindleissue, an OS
issue, or what. It should have compatibility between OSes and it was the last thing | expected to see when purchasing
it.

Interviewing: Principles and Practices, the most widely used text for the interviewing course, continues to reflect the
growing sophistication with which interviewing is being approached, incorporating the ever-expanding body of
research in al types of interview settings, recent communication theory, and the importance of equal opportunity laws
on interviewing practices. It provides the most thorough treatment of the basics of interviewing, including the complex
interpersonal communication process, types and uses of questions, and the structuring of interviews from opening to
closing.Instructors and students can now access their course content through the Connect digital learning platform by
purchasing either standalone Connect access or a bundle of print and Connect access. McGraw-Hill Connectreg; isa
subscription-based learning service accessible online through your personal computer or tablet. Choose this option if
your instructor will require Connect to be used in the course. Y our subscription to Connect includes the following:bull;
SmartBookreg; - an adaptive digital version of the course textbook that personalizes your reading experience based on
how well you are learning the content.bull; Access to your instructorrsquo;s homework assignments, quizzes, syllabus,
notes, reminders, and other important files for the course.bull; Progress dashboards that quickly show how you are
performing on your assignments and tips for improvement.bull; The option to purchase (for asmall fee) a print version
of the book. This binder-ready, loose-leaf version includes free shipping.Complete system requirements to use
Connect can be found here: http://www.mheducati on.com/highered/pl atf orms/connect/trai ning-support-students.html
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