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Merrill R. (Rick) Chapman : In Search of Stupidity: Over Twenty Years of High Tech Marketing Disasters 
before purchasing it in order to gage whether or not it would be worth my time, and all praised In Search of Stupidity: 
Over Twenty Years of High Tech Marketing Disasters: 

0 of 0 people found the following review helpful. History of software industry through the 90s.By James HayesEasy 
read that reviews recent history of software industry. Author takes perspective of disenfranchised coder with limited 
understanding of business and markets. It is an interesting review of how hot products disappear quickly. General 

http://f3db.com/pub/links.php?id=B00ACC4R4G


point is that defending today's product without continuing to improve leads to demise.0 of 0 people found the 
following review helpful. Truly excellent lessons in software sales and marketing.By Michael McCaffertyI now 
recommend this book to my software startup CEO clients.What's that old saying about being doomed to repeat history 
if we don't learn from it? (George Santayana)Well, there's some really excellent lessons in this very well-written 
history of the early PC years.Thanks for the memories, of course, but the lessons are worth way more than the price of 
the book.0 of 0 people found the following review helpful. A paperback sold by LLC looks counterfeitBy Alex SGI 
purchased the paperback format of this book from LLC.While the content of the book is excellent (5+ stars), I was 
hugely disappointed by the print quality. It just looks like a cheap photocopy. The letters are not evenly filled with 
paint, and it breaks the reading experience.

In Search of Stupidity: Over Twenty Years of High-Tech Marketing Disasters, Second Edition is National Lampoon 
meets Peter Drucker. It's a funny and well-written business book that takes a look at some of the most influential 
marketing and business philosophies of the last twenty years. Through the dark glass of hindsight, it provides an 
educational and entertaining look at why these philosophies didnrsquo;t work for many of the country's largest and 
best-known high-tech companies.Marketing wizard Richard Chapman takes you on a hilarious ride in this book, which 
is richly illustrated with cartoons and reproductions of many of the actual campaigns used at the time. Filled with 
personal anecdotes spanning Chapman's remarkable career (he was present at many now-famous meetings and events), 
In Search of Stupidity, Second Edition examines the best of the worst marketing ideas and business decisions in the 
last 20 years of the technology industry.This second edition includes new chapters on Google and on how to avoid 
stupidity, plus the extensive analyses of all chapters from the first edition. Yoursquo;ll want to get a copy because it: 
Features an interesting preface and interview with Joel Spolsky of "Joel on Software" Offers practical advice on 
avoiding PR disaster Features actual pictures of some of the worst PR and marketing material ever created Is highly 
readable and funny Includes theme-based cartoons for every chapter 
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computer was a Trash One (you antiques out there know what that is), and he began his career writing software 
inventory management systems for beer and soda distributors in New York City. He is the author of The Product 
Marketing Handbook for Software, coauthor of the Software Industry and Information Association's U.S. Software 
Channel Marketing and Distribution Guide, and periodically writes articles about software and high-tech marketing for 
a variety of publications. 


