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before purchasing it in order to gage whether or not it would be worth my time, and all praised Ethics in Small and 
Medium Sized Enterprises: A Global Commentary: 2 (The International Society of Business, Economics, and Ethics 
Book Series): 

This book is the first of its kind ndash; a global overview of extant research on ethics in small and medium sized 
enterprises. While vast amounts of corporate money, government policy and media time are directed at the social and 
ethical activities of large corporations, small businesses donrsquo;t generally attract the spotlight. This is wildly 
inappropriate, however, since upward of 90% of private businesses are small or medium sized. This book goes some 
way to helping us understand the social and ethical contribution of this majority organizational form. The first section 
of the book is a global round-up of research on ethics in small and medium sized enterprises from major regions of the 
world. In the second section smaller scale research projects from a variety of countries present both empirical and 
theoretical advances in the area. Anyone with an interest in ethics and small and medium sized enterprises should find 
this an inspiring book which paves the way for future research.

From the Back CoverThis book is the first of its kind ndash; a global overview of extant research on ethics in small 
and medium sized enterprises. While vast amounts of corporate money, government policy and media time are 
directed at the social and ethical activities of large corporations, small businesses donrsquo;t generally attract the 
spotlight. This is wildly inappropriate, however, since upward of 90% of private businesses are small or medium sized. 
This book goes some way to helping us understand the social and ethical contribution of this majority organizational 
form. The first section of the book is a global round-up of research on ethics in small and medium sized enterprises 
from major regions of the world. In the second section smaller scale research projects from a variety of countries 
present both empirical and theoretical advances in the area. Anyone with an interest in ethics and small and medium 
sized enterprises should find this an inspiring book which paves the way for future research. 


