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Case Studies from Internationally Successful Central and Eastern European Entrepreneurs:

2 of 2 people found the following review helpful. A very different view of entrepreneurshipBy paddy millerThis book
tackles that most elusive creature - the entrepreneur in Eastern Europe. Few people have attempted to get an overview
of what it takes to create start ups and sustain them in the former Soviet bloc. The barriersto success in terms of
regulations, and sometimes lack of regulations combined with government and public apathy are formidable. Here the
authors set about with meticul ous research revealing that world to the reader. There is much to learn and admire in this
book.

This book presents key insights about the challenges and the approaches they applied. All companies are featured in
15 teachabl e case studies ndash; ready to use in entrepreneurship and strategy courses ndash; that represent a broad
level of diversity with regard to countries, industries, topics, growth phases, challenges and internationalization
strategies.
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